Barr Beacon School

Curriculum Overview (2024- 2025) Enterprise and BUSiness

School Intent: Our curriculum provides pupils with the knowledge and experiences which will interest and empower them to thrive in the
workplace and make informed contributions to our democratic society.

Curriculum intent: We provide a broad and challenging curriculum to provide students the knowledge and experiences of business enterprises
that underpins effective use of skills, such as the features and characteristics of enterprises and entrepreneurs, and the internal and external
factors that can affect the performance of an enterprise. Our programme of study provides a practical knowledge-rich curriculum ranging
from finance and market research to prepare learners for further education and future careers. Our curriculum interests and empowers
learners allowing them to thrive in the workplace and make informed contributions to democratic society.

Curriculum rationale: At KS3&4 we introduce the purpose and roles of small to medium enterprises to build essential knowledge for BTEC Level
2. At KS4 we further develop the knowledge and understanding of SME’s using real life local case studies. Leaners gain the knowledge that
underpins effective use of skills, such as the features and characteristics of enterprises and entrepreneurs, and the internal and external
factors that can affect the performance of an enterprise. At KS5 the Business Studies curriculum allows leaners to further develop their
knowledge and experiences through a mixture of coursework, case studies and practical assessments.



Barr Beacon School

Curriculum Overview (2024- 2025) Enterprise and BUSiness

Autumn 1 Autumn 2 Spring 1 Spring 2 Summer 1 Summer 2
Consolidation Consolidation and
RO67 — Examination and recap (R067 | recap (RO67
unit Examination Examination Unit) in
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structure‘an(?l cllunk Situational analvsis dgecisions P enterprise (KOE) Aims and objectives
and objectives y and branding
Features of
financial Measuring Unit 14- Customer
o Cash flow forecasts o . .
institutions . liquidity service in business
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